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Al Jazeera’s experience in an academic book 

 

Al Jazeera Center for Studies has published a 300-page book examining the impact of Al 

Jazeera Media Network on media, politics and academic research at both regional and 

international levels. The book was written by a number of academics and researchers 

who analyzed the history of Al Jazeera and its influence on media and political 

landscapes. The book is being issued on the occasion of the 20th anniversary of Al 

Jazeera.    

The book explores Al Jazeera’s various audiences and their relationships with the 

Network. It also discusses the prospects of the Network in the context of the fast-paced 

changes taking place within the media industry, the Arab region and the world. 

Dr. Ezzeddine Abdelmoula, Manager of Research at AJCS, supervised the process of 

producing the book. He pointed out that Al Jazeera has been a focus point of many 

researchers, studies and theses in Arab and international universities. 

“Fifteen researchers and academics contributed to this book which was prepared over 

the past year. They present their views about Al Jazeera and its content, in addition to 

its impact on the world. The book will be a valuable resource for those researchers and 

academics who are interested in Al Jazeera as a column of the media industry,” said 

Abdelmoula. 

 


